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Modernism and Post-Modernism is not the enemy of tradition, but rather is a renewed expression of tradition.

Li Lihong
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The experience of growing up in Jingdezhen, the city of porcelain, leaves a lasting imprint on Li Lihong’s artistic practices. Many of his
works are inspired by ceramics, one of the most celebrated inventions in ancient China. His works using traditional techniques and materials
often express his deep concerns about contemporary issues and the position of Chinese artistic and cultural traditions in a globalized world.
The China Road-Ladder installation at the Shanghai Art Museum covers the vertical strip of each step in the stairway from the first to fourth
floors with blue and white ceramic tiles. The project cleverly plays with the word “china.” It will create a spectacle as millions of visitors walk
through the stairway, suggesting an ascending momentum for China and its traditional culture.

Zhang Qing
Curator and critic
National Art Museum of China
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McDonald's - CHINA
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"Since I grew up in 1970s, McDonald's was the place to go with my family and friends on any occasion such as a birthday, etc. As part
of the generation influenced by the culture and commerce from the West. it is something that represents both personal experience and
socioeconomic changes. American cultural symbols take over the world, as it did in China, though generations like mine."

For Which it Stands: Americana in Contemporary Art
Curated by Carla Sakamoto

%% % -CHINA (=4£)
McDonald's - CHINA (dragon and cloud)
2008

Porcelain B1 % ( F K )
L45 x W12.5 x H36 cm
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McDonald's - CHINA (three friends in winter)
2008

Porcelain (overglazed color figure)

M (FF)

L45x W12.5 x H36 cm
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McDonald's - CHINA (three friends in winter)
2008

Porcelain (blue and white)

ME (Fi8)

145 x W12.5 x H36 cm

* % % - CHINA (#K)
McDonald's - CHINA (sea waves)
2007
Porcelain M %
L45x W12.5 x H36 cm



Apple - CHINA

Apple - CHINA

2007

Porcelain 4%

L.38 x W42 x H48 cm




Apple - CHINA Apple - CHINA

2008 2007
Porcelain 4 % Porcelain 14 %
L38 x W42 x H48 cm .38 x W42 x H48 cm



Apple - CHINA (sea waves 4 7K) Apple - CHINA (sea wave £ 7K)
2008 2008
Stainless steel, porcelain Porcelain
L40 x W42 x H50 cm L38 x W42 x H48 cm
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Nike - CHINA
7t 5t - CHINA

Nike - CHINA (L)
i} % - CHINA ( X))
2005
Porcelain (blue and white)
B (Fi)
L90 x W30 x H20 cm
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Nike - CHINA (S)

fit %, - CHINA (/)

2005

Porcelain %

L40 x W8.8 x H12 cm each
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MTV - CHINA
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Li Lihong was born in Jingdezhen in a family with a long history of making ceramic. Educated in the renowned Fine Art College of
Tsinghua University, Li Lihong is determined to pursue the art of Ceramic. From his works, we can see acute concepts enclosed in an
expressive Pop art style, which at the same time reveals the nature of the artist. Li is capable of combining traditional techniques, materials
and imageris together with commercial symbols from modern society. His understanding of the craftmanship also enables him to distill an art
concept that is highly critical and unique, which lies the charm of his work.

by Li Xiaofeng
Professor, College of Fine Arts, Shanghai University

MTYV - CHINA

2005

Porcelain 4%

L36 x W15 x H28 cm
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MTYV - CHINA

MTYV - CHINA

2005 2005

Porcelain £ Porcelain 4 £
L36 x W15 x H28 cm

L36 x W15 x H28 cm
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ABSOLUT - CHINA
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Combining Pop Art styling with patterns of imperial kiln ware, over logos of brand identity has never gain such a clear cultural identity, but it

has become a visible "globalization".

by Bai Ming
Professor, Department of Ceramics, Fine Arts Academy of Tsinghua University, Beijing
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Absolut - CHINA
2005
Porcelain 4%
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Coca-Cola - CHINA
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The work is inspired by the large decorative vases displayed at the entrances of hotels, shopping malls, restaurants and homes in China. The
reason of such peculiar choice of decoration is very much related to “Feng Shui”. The pronunciation of the word for vase — “Ping” (¥L) is
the same sound as the “Ping” (*F) of “peace” and “safe” in Chinese, thus, a vase becomes a good “Feng Shui” item. The artist has created
a hefty pair of porcelain Coca-Cola bottles in the traditional blue and white dragon cloud patterns, and exhibits the work at the entrance of
the gallery space. Some might mistake this work as a new decoration for the gallery rather than a piece of artwork, especially in the Chinese
visual context where the symbolic meaning of the vases is very much part of the daily norm. For audiences who are not familiar with this
concept, they would immediately relate this artwork to its classic Coca-Cola shape. The work compels its audiences to alter their perspectives
and re-examine the mundane objects we often ignore.

Li Lihong

T &2 7 & - CHINA
Coca-Cola - CHINA
2006

Porcelain 4%

L60 x W60 x H182 cm




s 7 7 & - CHINA
Coca-Cola - CHINA

2008

Porcelain 4%

L10x W10 x H32 cm each

AT R

2 Coca-Cola Bottles

2008

Porcelain 4%

L10x W10 x H32 cm each
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Red Cross - CHINA
21+ 5 - CHINA

Star - CHINA
% Z - CHINA

41+ 5 - CHINA
Red Cross - CHINA
2009

Porcelain 4 %

L54 x W18 x H54 cm

35



Porcelain, gold plaster repair
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i £ - CHINA

Star - CHINA

2005

Porcelain 4%

L41 x W41 x H5 cm each
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Mickey - CHINA
K+ - CHINA
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Mickey — China series is based on the image of Mickey Mouse. The artist has recreated the form of Mickey into a sculpture, combining this
with traditional Chinese patterns and presenting it in fine porcelain. This series of works takes a novel approach to the iconic imagery of
Mickey Mouse. Under the globalization context for both economy and culture, the work reflects a fusion of East and West, presenting a new
visual experience and contemplation.

Li Lihong

¥4 - CHINA (2 &)
Mickey - CHINA (gold)
2009

Porcelain 4%

L42 x W30 x H40 cm
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k4 - CHINA (4% &) ¥4 - CHINA (Fit)

Mickey - CHINA (silver) Mickey - CHINA (blue and white)
2009 2009
Porcelain 4% Porcelain ) %
L42 x W30 x H40 cm L42 x W30 x H40 cm
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$ - CHINA

$ - CHINA

2014

Porcelain ) %

L42 x W32 x H7.5 cm each
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Dollar - CHINA

2011

Porcelain 4%

L16 x W6.6 x 0.09 cm



48

Realm of Orchids
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“Jieziyuan Huapu”, known as “Manual of the Mustard Seed Garden” is an instruction manual of Chinese Painting compiled during the
early Qing Dynasty. Commissioned by famous litterateur Li Yu, whose mansion is known as Mustard Seed Garden or Jieziyuan, it was
edited and completed by three brothers Wang Gai, Wang Shi and Wang Nie. This book aims to produce a manual for landscape painting,
and it has since influenced generations of traditional Chinese painters.

“Realm of Orchids” is inspired by the artist’s childhood memory of studying and copying the “Manual of the Mustard Seed Garden”.
Mimicking the orchid images in the manual, Li Lihong spread the whole painting onto multiple porcelain plates, thus the pattern on each
plate becomes abstract and independent from the rest. The work reflects the scholarly spirit of ancient China, and it is also a reflection and
pondering of the tradition in this contemporary context.

Li Lihong

23
Realm of Orchids
2013-2014
Porcelain 4%
D25xHlcm
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235 No.20

Realm of Orchids No.20

2013-2014

Porcelain [ &

D 20 x H1 cm each

D 25 x H1 cm each

% & R~ 7T % installation dimensions variable

Realm of Orchids

2013-2014

Porcelain 4 %

D 20 x H1 cm each

¥ & R~ % installation dimensions variable
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Cloud Realm
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One of the most important elements in Li Lihong’s work is the traditional blue-and-white “auspicious cloud”, to express the feeling of being
on the“cloud nine”. Clouds are a traditional pattern that has been present throughout the artistic development of China, and its history can
be traced back to Han Dynasty (202 B.C. — 220 A.D.). It has been preserved and recreated by generations of porcelain artisans fitting each
dynasty’s aesthetics. “Cloud Realm” series is an extension of Li Lihong’s installation piece “THE CHINA ROAD - Ladder” which was
exhibited in the 2006 Shanghai Biennial. “Cloud Realm” utilizes the combined effects of a blue-and-white cloud pattern on a mirror surface,
layering, merging and juxtaposing the reflection of the audience and the surroundings with the cloud, while connecting the contemporary
experience with tradition. Each audience, either moving or being still when viewing the work, is actively creating a “cloud realm” of their
own.

Li Lihong

=3

Cloud Realm
2013

Porcelain %
D28.5x1.2cm
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Cloud Realm No.4
2013-2014

Porcelain 4%

D 20 x H1 cm each

D 25 x H1 cm each

¥ B R % installation dimensions variable
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=3 No.l

Cloud Realm No.1
2013-2014
Porcelain 4%

D 20 x H1 cm each
D 25 x H1 cm each
% & R~ 7T % Installation dimensions variable




60

LI LIHONG
=3V

1974

Currently lives and works in Shanghai, China
EDUCATION
1992 -1996 BFA, China Central Academy of Art and Design (Now Academy of

2002-2005 MFA, Jingdezhen Ceramics Institute, Jingdezhen, China

SELECTED EXHIBITIONS

2015

2014 ILOVE SHANGHAI, ART LABOR Gallery, Shanghai, China
Expressions of My City, Lane Crawford, Shanghai, China
Summer Contemporary, Hollis Taggart Galleries, New York, USA
Global Village - Touring group exhibition, Netherlands, Germany, Denmark
Art Wynwood, Miami, USA
Art Southampton, USA
Disney 90th Anniversary “When Disney meets Contemporary Art”, HOW Museum in Wenzhou, China and Guangzhou Baiyun
International Convention Center, China
2013 Contemporary Chinese Porcelain Exhibition, 1895Art and Creative Park, Nantong, China
Nirvana - Contemporary Chinese Porcelain Exhibition, Shangdong Contemporary Art Center, Nanjing, China
3 Artists Porcelain Exhibition, Jindezhen, China
The New Blue and White, Museum of Fine Arts, Boston, USA
2011 The Armory Show, USA
SOFA New York, USA
Chinese Fine Art Exhibition, Changchun, China
2009 Breaking the mold, The Dennos Museum, USA
Art Paris, Paris, France
2008 Asian Contemporary Art Fair, New York, USA
Solo exhibition in Loft Gallery, Paris, France
367 Art Group: Performance Art — “367 Day Calendar”, from 2008/01/08 — 2009/01/01, Zendai Museum of Modern Art
SOFA Chicago, USA
2007 Solo exhibition “Merry Christmas - China”, ART LABOR Gallery, Shanghai, China
“CHINA NOW” Canvas International Art, Amsterdam, Netherlands
SOFA Chicago, USA
Asian Contemporary Art Fair, New York, USA
2006 Shanghai Biennale “Hyper Design”, Shanghai Art Museum, China
2005 International Biennial of Art, Beijing, China
The 2nd Beijing International Art Biennale, China
“The New Ceramic Speech” exhibition of young Chinese ceramics artists in the Museum of Art Guandgong, China
Annual International Biennial World Ceramics in Icheon, Korea
Dragon Shape The World, Shanghai, China
Collective Exhibition of Young Artists of Fine Arts at Shanghai, China
2004 “The deviation” art exhibit of contemporary ceramics in Jingdezhen, China
Meetings Art Pottery Chinese and Korean in Shanghai, China
First session of International Ceramic Skills (periodical) Chief Editor’s discussion forum, New Ceramic Artist nominees exhibition,
Shanxi, China
COLLECTIONS

Born in Jiangxi Province Jingdezhen city, China

Arts and Design, Tsinghua University), Beijing, China

Solo exhibition “VIGOR - CHINA”, ART LABOR Gallery, Shanghai, China
Gallery Selection, Hollis Taggart Galleries, New York, USA
Art Wynwood, Miami, USA

Guangdong Museum of Art, Guangzhou
Shanghai Art Museum, Permanent Collection
Beijing Biennale, Permanent Collection

Art & Literature Collection

Victoria & Albert Museum, London, England
Fidelity Corporate Art Collection

Bank of Singapore

Brigham Young University Museum of Art
Private collections worldwide
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This catalogue has been published on the occasion of
VIGOR - CHINA
Li Lihong - Solo exhibition
April 18 - May 31, 2015
EAN-CHINA —Z=UENE
201548 18A 58 31H

Published by ART LABOR Gallery
#411, Bldg 4, 570 Yongjia Lu
Shanghai, China 200031
info@artlaborgallery.com
Catalog Design & Editing: Martin Kemble
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Catalogue © ART LABOR Gallery 2014
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(VIGOR — CHINA ) # &5 R & 4 “Viagra” (43) 64 A, Je “Viagra” (H5F) BHAT “vigor” (&) EAEF, FELEKP
B9, FEiEF “China” AW “FPE” o “ME” 9 EEL, Fixd “Made in China” #9484

The artist has borrowed the shape of “VIGOR CHINA” from Viagra, changing “Viagra” into the word “vigor”, indicating the vigorous
nature of contemporary China. In English, the word “China” has a double meaning of course, “China” the country and “China” for
porcelain, expressing the concept “Made in China”.

Li Lihong

Front cover 7 &

VIGOR Olympic - CHINA
2008

Porcelain 4 &

L70x W32 x H6 cm
1.22.5x W17 x H6 cm each

Back cover # &
VIGOR - CHINA
2008

Porcelain &
L22.5xW17x H6 cm
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